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Brand Evolution

COTY TRANSITION
* CASH COW BRAND (COTY SHORT TERM STRATEGY)

* DISCOUNTED BRAND OUTSIDE FRANCE
* FRAGMENTED PORTFOLIO = FRAGMENTED BUSINESS

WHERE WE ARE NOW
* MAINTAINED SALES IN BRAND THROUGH PRICE ELEVATION AND BETTER
CONTROL / LESS UNITS
* RATIONALIZATION OF PORTFOLIO (DISCONTINUED COTY FLANKERS)

* ELEVATED & MODERNIZED EXECUTION (360 LAUNCH PACK / OFF &
ONLINE IN STORE)
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WHERE ARE WE GOING
* FULL REBOOT OF THE BRAND (CORE MARKETS + NEW OPP)

- NEW CONCEPTS / NEW BRAND IDENTITY
s — «  GROW MARKET SHARE: NEW DEMOGRAPHIC




1881 POUR HOMME

TOP 20 brand in NPD Data
NPD DATA YTD MAY 2023 Rank Rank
FRANCE Value Units
CERRUTI POUR HOMME 25 20
CERRUTI POUR FEMME 66 61

CERRUTITOTAL BRAND 46 42

CONFIDENTIAL



MALE / FEMALE SPLIT

75%

1881 Femme = 1881 Homme 1881 Femme = 1881 Homme

*Source: Internal DP data



CERRUTI 1881
POUR HOMME

Iconic since 30 years
Undisputed leader
1990

CERRUTI 1881
SILVER

The new modern
interpretation of 1881
Pour Homme
September 2020

PRIVATE & CONFIDENTIAL
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1881 FRAGRANCES
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CERRUTI 1881
SILVER NIGHT

Eau de Parfum
The new Intensity
September 2022



Evolution of Total Market Sales

Universe Split — Value — Fiscal year

Universe 2022 x 2020
1881 Femme +41%
1881 Homme +8%
Others -78%
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1881 Silver + SN

65%

3%
2021-22

m 1881 Homme

70%

(o]

2022-23

1881 Femme

Reve de Roses

13%

7%

52%

39,
2%
2026-27

New Pillar

CONFIDENTIAL

*Source: Internal DP data
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BRAND
POSITIONING -
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ROAIV & RNV & RELS
ACHIEVER PREMIUM LIFESTYLE TIMELESS
€82.00 / 100ML EDT €86.00 / 100ML EDT €89.00 / 100ML EDT



BRAND
POSITIONING - other markets

CERRUTI 188l

SIEVER

DISCOUNTED BUTTRY  NEW PILLAR

TO ELEVATE STEP BY FULL PRICE EVERYWHERE
STEP €72.00 50ml/ €96.00 100ML EDP



CERRUTI 1881 CERRUTI 1881 CERRUTI 1881
POUR HOMME 4 POUR FEMME SILVER

Iconic since 30 years. 65% of the brand’s The new modern
Undisputed leader [ revenue. interpretation
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CERRUTI 188l z\lz%villr)ejuvenated assets Bridge towards 2023
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CERRUTI 1881

BUILD UP & CONQUER &
DEFEND ACCELERATE
Continue to GROW the new Icons
BUILD DESIRABILITY (male / female)
at all levels (in store / online / media)

Become a
DEFEND our strongholds RELEVANT & SOLID player

for the young consumers

ELEVATE price

CERRUTI 188l
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CERRUTI 1881 FRAGRANCES






1881 POUR FEMME
SALES EVOLUTION

1881 Pour Femme Evolution (France)

160,000
140,000
120,000

100,000

Sales (€)

Y3 32%

80%

2022

80,000 Y2 27%
60,000
Y122%
56%
40,000 57%
13%
20,000 32% 30%
12 e 4% 7%
0
2020 2021
Axis Title
e 30ML 50m| emm—100ml

TOTAL sales 1881 PF Vs total brand

l] France

The sales of 1881 Pour Femme universe shows a constant growth year after year since 2020
(new assets and repetition of media investment), despite it’s the same juice / offer.
There is thus a pocket of growth with a new product launch to keep growing our female

nortfolio
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A NEW VIBRANT &
INTENSE UNIVERSE.

ENCAPSULATING A NEW
RADIANT FEMININITY .

A NEW FRAGRANCE
COMBINING A UNIQUE
BLEND OF ROSES WITH

SENSUAL WOODY NOTES.

THE INTENSE SENSUALITY

EAU DE PARFUM







BOTTLE &
CARTON

BOTTLE
Metallised gold with slight
transparency, showing pink

juice
cA8 RUTI 1881
R eold e

| 34FLOZ ATEUR NATURAL SPRAY € 100ml

g
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Pink colour in line with
the carton
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EERRUTI 1

Bergamot Oil Italy IWaI :
Pink Peppercorn Orpu

CERRUTI 188l




THE

PERFUMER

NEW-YORK PARIS DUBAI
MUMBAI SINGAPORE SHANGHAI
SAO PAULO

Givaudan

FINE FRAGRANCES CREATIVE TEAM

MEET / fut ¢ ‘/Z//W

ABOUT BEING A PERFUMER

Celebrating the
generosity of nature

What was Louise Turner’s first source of
inspiration? Nature, in all its diversity
and generosity, the nature in the gardens
of her childhood in Kent, with the
fragrances of wisteria and honeysuckle,
and the vegetables she now grows in her
country home. Louise has always had a
great olfactory sensitivity, and remains
fascinated by the sense of smell, “that
sense that remains mysterious”, and by the
discoveries that the creative process
reserves. She is known for her ability to
chisel floral notes, and particularly likes
working with Sambac Jasminum, with its
pure, limpid white flower nuances. Also
among her favourites are ambrette seeds,
“so elegant”, and Akigalawood, “a
Givaudan captive, which contributes an
incredible vibration”. These resources
enable her to dream up perfumes

“which tell a totally new story, cry out to
be worn, and affect those who wear them”.
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A FEW CREATIONS

BURBERRY Her Eau de Toilette
CAROLINA HERRERA Bad Boy
CAROLINA HERRERA Good Girl
Collection

CHLOE Atelier des Fleurs (Jasminus
Sambac & Magnolia Alba)

DIOR Miss Dior Blooming Bouguet
DRIES VAN NOTEN Raving Rose
HUGO BOSS Boss the scent for her
Collection

JIMMY CHOO I Want Choo

KATE SPADE Sparkle or JLO Glow -> to
check with Sales

KENZO Aqua Kenzo for her

LA PERLA Signature

LIQUIDES IMAGINAIRES Béte Blanche
MUGLER Angel Nova, Angel Edt
REPLICA Lazy Sunday Morning
ROBERTO CAVALLI Signature &
Paradiso Collection



PRIVATE & CONFIDENTIAL
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CERRUTI 18¢
Eau

€103.00 — 100m|
€76.00 — 50ml

CERRUTI 188l
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EAU DE PARFUM
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| 34FLOZ.

€ 100m|

TESTER 100ML SCENTED CARDS
EDP
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VIAL CARD GWP 9.5ML GWP PURSE SPRAY
POUCH
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CERRUTI 1881
POUR HOMME

Iconic since 30 years
Undisputed leader
0
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SILVER

The new modern
interpretation of 1881
Pour Homme
September 2020

CERRUTI 1881
- SILVER NIGHT

Eau de Parfum

® The new Intensity

September 2022
r P
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CERRUTI 1881 FRAGRANCES



BOTTLE &
CARTON

CARTON
Matte Midnight blue
textured paper

BOTTLE

Satin metallic Midnight Blue Embossed Satin Silver

1881 logo

CAP

‘IR
Matte metallic Silver Satin Silver Logo & Text

LOGO
Addition of SILVER NIGHT
on second side

f CERRUTII88I
SILVER NIGHT -

EAU DE PARFUM POUR HOMME
34FLOZ VAPORISATEUR NATURAL “SPRAY € 100 ml

Eau de Parfum
50 & 100ml

| RRP €70/ €95 +3% vs Pour Homme EDT



OLFACTIVE
NOTES CERRUTI E],;gglilPEI!:-l\JlMER NIGHT i F f

WO;)DYAR MATIC SPICY

A FRAGRANCE OF SPICY WARMNESS, FRESHNESS & SENSUALITY.

Magnetic — Inténse — §ensual

YUZYA & PIMENTO BERRY ROSEMARY & JASMINE OAKWOOD & LABDANUM

Sparkling Freshness & Spicy Warmness Aromatic Liquorous Woody

¢
"
"
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1881 PORTFOLIO
ARCHITECTURE

CERRUTI 188l

POUR HOMME

Eau De Toilette

Fresh. Iconic. Timeless.
FRESH P

CERRUTI

SILVER

188l

Eau De Toilette

Vibrant. Fresh. Sensual.

CERRUTI 188l

SILVER NIGHT

Eau De Parfum

Magnetic. Intense. Sensual.

classic
An iconic fragrance that

blends freedom with pure
masculine elegance.

A new, thoroughly modern
interpretation of the iconic
Cerruti 1881.

A new intensity, the ultimate
essence of sensuality &
seduction.

INTENS
E
modern



CERRUTI 188!

COLUMN GLORIFIER OUTER SLEEVES FOR LAUNCH TESTER 100ML EDP

NIGHT
SILVER NIGHT *

CERRUTI 1881

CERRUTI 1881
SILVER

CERRUTI 1881
FARFUMS

CERRUTI 1881

VIAL CARD EDP SCENTED CARDS WATER BOTTLE 10ML SPRAY PEN



IN STORE NCC LQE
ACTIVATION
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SEPTEMBER 2022

PRINTED MAGAZINES

llllllllllllllll
IIIIIIIIIIIIII

Exclusn Lauteur de Saplens raconle I avemr de I homme

Le Point

: i «Nous devons
Tenouer avec
I’héroisme |

politique» | 20 malls

164 screens

Nedr Marionnaud &
Tlocibe stores

« JE SUIS o

™ UN GAMIN EN )3T

" TRAIN DE VIVRE %SLII:IEDESPAR :
SES REVES » Siod

-
NAS'X

UQUEERET MYSTIQUE)
1 somzv{h\ss LAMERIQUE

100,000+ scented cards inserted in
GQ and L'Equipe magazines
National reach.
Xxx circulation

FACEBOOK & INSTAGRAM ADS f

“Awareness & Try Drive To Store & Conversmn \,\







ANCILLARIES /
GIFT SETS

Available Now Available August 2023
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CERRUTI 188}
WeaT 2402 g

EDT 50ml EDT 100ml
Deodorant Stick 75ml Deodorant Spray 150ml Body Lotion 75ml Deodorant Spray 150ml

Extended product offering, establish and maintain
brand presence

CERRUTI 188l
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NEW PILLAR LAUNCH

STRATEGY:

SHIFT THE BRAND FROM CLASSIC TO MODERN DISRUPTIVE BRAND
PREPARE STRATEGY, LOCAL MARKET EXECUTION CAPABILITIES and P&L for ne\

pillar launch in selective channels

FRANCE — STRONG BRAND POSITIONING

REQUIRES POINT OF DIFFERENCE WITH CLASSIC LAUNCH APPROACH:

Current 1881 demographic over 50 and located outside big cities

> recruit demo under 40, located more in big cities

WINNING BOTTLE DESIGN

KEY VISUAL ASSETS (USED ON RETAILER’S WEBSITES, SOCIAL MEDIA)

IMMERSIVE IN-STORE LAUNCH EVENT

INFLUENCER MARKETING

ELEVATING CONSUMER EXPERIENCE : DIGITAL GAMING APPROACH, ENGAGE WITH
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SILVES L, EROSESNEW PILLAR NEW PILLAR 1881

FAU DE-PARFL / 1“ PARFU { EAU DE PARFUM EAU DE PARFUMNEWSPILLA
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CERRUTI 1881 FRAGRANCES
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